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Orientacgdes
Tese de Doutoramento
Fernando Angelino, "GAMIFICATION OF LEARNING FROM A CONSUMERS BEHAVIOR PERSPECTIVE:

STUDENTS' MOTIVATION AND ENGAGEMENT IN HIGHER EDUCATION", Paulo Miguel Rasquinho Ferreira
Rita, Tese de Doutoramento, Registado, 2018

Pedro Oliveira, "Playing with the Brain through Advertising: Neurophysiological Methods Application to Tourism",
Paulo Miguel Rasquinho Ferreira Rita, Tese de Doutoramento, Registado, 2018

Ricardo Ramos, "The shift from traditional web sites to social media and mobile apps", Paulo Miguel Rasquinho
Ferreira Rita, Tese de Doutoramento, Registado, 2018

Daniela Langaro, "Does Brand Engagement at the Facebook, improve Customer-based Brand Equity? A
structural modeling approach”, Paulo Miguel Rasquinho Ferreira Rita, Tese de Doutoramento, Concluido, 2015
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Jodo Guerreiro, "Predicting Consumer Decision Making Process: The interplay between emotions and attention
during the purchase of cause-related products”, Paulo Miguel Rasquinho Ferreira Rita, Tese de Doutoramento,
Concluido, 2015

Carla Castro, "Comportamento do Consumidor: Procura de Informacdo e Compra Online de Seguro
Automovel - aplicacdo em Portugal”, Paulo Miguel Rasquinho Ferreira Rita, Tese de Doutoramento, Concluido,
2013

Monica Borges, "A new conceptual framework to evaluate consumer adoption of mobile TV services", Paulo
Miguel Rasquinho Ferreira Rita, Tese de Doutoramento, Concluido, 2013

Cristina Cardigo, "Gift-Receiving and Identity-Threat: Voluntary Disposition as a Coping Strategy”, Paulo Miguel
Rasquinho Ferreira Rita, Tese de Doutoramento, Concluido, 2013

Mario Sitoe, "A Responsabilidade Social Empresarial ? Proposta de Modelo de Avaliacao: Estudo em
Mocambique", Paulo Miguel Rasquinho Ferreira Rita, Tese de Doutoramento, Concluido, 2011

Atividades Cientificas

Artigos Cientificos em Revistas Internacionais

Moro, S., Pires, G., Rita, P. & Cortez, P. (2019). A cross-cultural case study of consumers' communications
about a new technological product. Journal of Business Research. N/A (N/A), Ciéncia-lUL, Indexada (SCOPUS)

Moro, S. & Rita, P. (2019). Identification of common city characteristics influencing room occupancy.
International Journal of Tourism Cities. N/A, Ciéncia-IUL, Indexada (SCOPUS)

Brochado, A., Rita, P. & Moro, S. (2019). Discovering the patterns of online reviews of hostels in Beijing and
Lisbon. Journal of China Tourism Research. 15 (2), 172-191, Ciéncia-IUL, Indexada (SCOPUS/ISI)

Moro, S., Rita, P., Ramos, P. & Esmerado, J. (2019). Analysing recent augmented and virtual reality
developments in tourism. Journal of Hospitality and Tourism Technology. N/A, Ciéncia-lUL, Indexada
(SCOPUS)

Moro, S., Batista, F., Rita, P., Oliveira, C. & Ribeiro, R. (2019). Are the States United? An analysis of US hotels
offers through TripAdvisors eyes. Journal of Hospitality & Tourism Research. N/A, 1-18, Ciéncia-lUL, Indexada
(SCOPUSIISI)

Moro, S., Pires, G., Rita, P. & Cortez, P. (2019). A text mining and topic modelling perspective of ethnic
marketing research. Journal of Business Research., Ciéncia-lUL, Indexada (SCOPUS)

Roméo, M. T., Moro, S., Rita, P. & Ramos, P. (2019). Leveraging a luxury fashion brand through social media.
European Research on Management and Business Economics. 25 (1), 15-22, Ciéncia-IUL, Indexada
(SCOoPUsIISI)

Brochado, A., Rita, P., Oliveira, C. & Oliveira, F. (2019). Airline passengers perceptions of service quality:
themes in online reviews. International Journal of Contemporary Hospitality Management. 31 (2), 855-873,
Ciéncia-lUL, Indexada (SCOPUS/ISI)

Pina, L. S., Loureiro, S. M. C., Rita, P., Sarmento, E. M., Bilro, R. G. & Guerreiro, J. (2019). Analysing consumer-
brand engagement through appreciative listening on social network platforms. Journal of Promotion
Management. 25 (3), 304-313, Ciéncia-lUL, Indexada (SCOPUS)

Guerreiro, J. & Rita, P. (2019). How to predict explicit recommendations in online reviews using text mining and
sentiment analysis. Journal of Hospitality and Tourism Management. N/A, Ciéncia-lUL, Indexada (SCOPUS)

Brochado, A. & Rita, P. (2018). Exploring heterogeneity among backpackers in hostels. Current Issues in
Tourism. 21 (13), 1502-1520, Ciéncia-lUL, Indexada (SCOPUS/ISI)

Moro, S. & Rita, P. (2018). Brand strategies in social media in hospitality and tourism. International Journal of
Contemporary Hospitality Management. 30 (1), 343-364, Ciéncia-IUL, Indexada (SCOPUS/ISI)

Silva, A. T., Moro, S., Rita, P. & Cortez, P. (2018). Unveiling the features of successful eBay smartphone sellers.
Journal of Retailing and Consumer Services . 43, 311-324, Ciéncia-lUL, Indexada (SCOPUS/ISI)

Amado, A., Cortez, P., Rita, P. & Moro, S. (2018). Research trends on Big Data in Marketing: a text mining and
topic modeling based literature analysis. European Research on Management and Business Economics. 24, 1-
7, Ciéncia-IUL, Indexada (SCOPUS/ISI)

Brochado, A., Oliveira, C., Rita, P. & Oliveira-Brochado, F. (2018). Shopping centres beyond purchasing of
luxury goods: a tourism perspective . Annals of Leisure Research. N/A, Ciéncia-lUL, Indexada (SCOPUS/ISI)
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Paulo, M. M., Rita, P., Oliveira, T. & Moro, S. (2018). Understanding mobile augmented reality adoption in a
consumer context. Journal of Hospitality and Tourism Technology. 9 (2), 142-157, Ciéncia-lUL, Indexada
(SCOPUS/ISI)

Santos, C. L., Rita, P. & Guerreiro, J. (2018). Improving international attractiveness of higher education
institutions based on text mining and sentiment analysis. International Journal of Educational Management. 32
(3), 431-447, Ciéncia-lUL, Indexada (SCOPUS/ISI)

Rita, P., Oliveira, T., Estorninho, A. & Moro, S. (2018). Mobile services adoption in a hospitality consumer
context. International Journal of Culture, Tourism, and Hospitality Research. 12 (1), 143-158, Ciéncia-IUL,
Indexada (SCOPUS/ISI)

Nave, M., Rita, P. & Guerreiro, J. (2018). A decision support system framework to track consumer sentiments in
social media. Journal of Hospitality Marketing and Management. 27 (6), 693-710, Ciéncia-IUL, Indexada
(SCOPUSIISI)

Moro, S., Rita, P., Oliveira, C., Batista, F. & Ribeiro, R. (2018). Leveraging national tourist offices through data
analytics. International Journal of Culture, Tourism, and Hospitality Research. 12 (4), 420-426, Ciéncia-IUL,
Indexada (SCOPUS/ISI)

Rita, P., Brochado, A. & Dimova, L. (2018). Millennials travel motivations and desired activities within
destinations: a comparative study of the US and the UK . Current Issues in Tourism. N/A, Ciéncia-lUL, Indexada
(SCOPUS)

Lebres, I., Rita, P., Moro, S. & Ramos, P. (2018). Factors determining player drop-out in Massive Multiplayer
Online Games. Entertainment Computing. 26, 153-162, Ciéncia-IUL, Indexada (SCOPUS/ISI)

Moro, S., Rita, P. & Oliveira, C. (2018). Factors influencing hotels online prices. Journal of Hospitality Marketing
and Management. 27 (4), 443-464, Ciéncia-lUL, Indexada (SCOPUS/ISI)

Moro, S., Cortez, P. & Rita, P. (2018). A divide-and-conquer strategy using feature relevance and expert
knowledge for enhancing a data mining approach to bank telemarketing. Expert Systems. 35 (3), Ciéncia-IUL,
Indexada (SCOPUS/ISI)

Cortez, P., Moro, S., Rita, P., King, D. & Hall, J. (2018). Insights from a text mining survey on Expert Systems
research from 2000 to 2016. Expert Systems. 35 (3), Ciéncia-IUL, Indexada (SCOPUS/ISI)

Coelho, P. S., Rita, P. & Santos, Z. R. (2018). On the relationship between consumer-brand identification, brand
community, and brand loyalty. Journal of Retailing and Consumer Services . 43, 101-110, Ciéncia-lUL, Indexada
(SCOPUSIISI)

Langaro, D., Rita, P. & Salgueiro, M. F. (2018). Do social network sites contribute for building brands?
Evaluating the impact of users participation on brand awareness and brand attitude. Journal of Marketing
Communications. 24 (2), 146-168, Ciéncia-IUL, Indexada (SCOPUS)

Canito, J., Ramos, P., Moro, S. & Rita, P. (2018). Unfolding the relations between companies and technologies
under the Big Data umbrella. Computers in Industry. 99, 1-8, Ciéncia-lUL, Indexada (SCOPUS/ISI)

Calheiros, A. C., Moro, S. & Rita, P. (2017). Sentiment classification of consumer generated online reviews
using topic modeling. Journal of Hospitality Marketing and Management. 26 (7), 675-693, Ciéncia-lUL, Indexada
(SCOPUSIISI)

Pereira, H., Salgueiro, M. F. & Rita, P. (2017). Online determinants of e-customer satisfaction: application to
website purchases in tourism. Service Business. 11 (2), 375-403, Ciéncia-lUL, Indexada (SCOPUS/ISI)

Moro, S., Rita, P. & Coelho, J. (2017). Stripping customers' feedback on hotels through data mining: the case of
Las Vegas Strip. Tourism Management Perspectives. 23, 41-52, Ciéncia-IUL, Indexada (SCOPUS/ISI)

Fortes, N., Rita, P. & Pagani, M. (2017). The effects of privacy concerns, perceived risk and trust on online
purchasing behaviour. International Journal of Internet Marketing and Advertising. 11 (4), 307-329, Ciéncia-IUL,
Indexada (SCOPUS)

Moro, S., Rita, P. & Cortez, P. (2017). A text mining approach to analyzing Annals literature. Annals of Tourism
Research. 66, 208-210, Ciéncia-IUL, Indexada (SCOPUS/ISI)

Moro, S., Cortez, P. & Rita, P. (2017). A framework for increasing the value of predictive data-driven models by
enriching problem domain characterization with novel features. Neural Computing and Applications. 28 (6), 1515-
1523, Ciéncia-IUL, Indexada (SCOPUS/ISI)

Oliveira, T., Alhinho, M., Rita, P. & Dhillon, G. (2017). Modelling and testing consumer trust dimensions in e-
commerce. Computers in Human Behavior. 71, 153-164, Ciéncia-IUL, Indexada (SCOPUS/ISI)
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Moro, S. & Rita, P. (2016). Forecasting tomorrows tourist. Worldwide Hospitality and Tourism Themes. 8 (6),
643-653, Ciéncia-IUL, Indexada (SCOPUS/ISI)

Moro, S., Rita, P. & Vala, B. (2016). Predicting social media performance metrics and evaluation of the impact
on brand building: a data mining approach. Journal of Business Research. 69 (9), 3341-3351, Ciéncia-IUL,
Indexada (SCOPUS/ISI)

Brochado, A., Rita, P. & Margarido, A. (2016). High tech meets high touch in upscale hotels. Journal of
Hospitality and Tourism Technology. 7 (4), 347-365, Ciéncia-lUL, Indexada (SCOPUS/ISI)

Carvalho, B., Salgueiro, M. F. & Rita, P. (2016). Accessibility and trust: the two dimensions of consumers
perception on sustainable purchase intention. International Journal of Sustainable Development and World
Ecology. 23 (2), 203-209, Ciéncia-lUL, Indexada (SCOPUS/ISI)

Fortes, N. & Rita, P. (2016). Privacy concerns and online purchasing behaviour: towards an integrated model.
European Research on Management and Business Economics. 22 (3), 167-176, Ciéncia-lUL, Indexada
(SCOPUSIISI)

Pereira, H., Salgueiro, M. F. & Rita, P. (2016). Online purchase determinants of loyalty: the mediating effect of
satisfaction in tourism. Journal of Retailing and Consumer Services. 30, 279-291, Ciéncia-lUL, Indexada
(SCOPUSIISI)

Guerreiro, J., Rita, P. & Trigueiros, D. (2016). A text mining-based review of cause-related marketing literature.
Journal of Business Ethics. 139 (1), 111-128, Ciéncia-IUL, Indexada (SCOPUS/ISI)

Carvalho, B. L., Salgueiro, M. F. & Rita, P. (2015). Consumer sustainability consciousness: a five dimensional
construct. Ecological Indicators. 58, 402-410, Ciéncia-IUL, Indexada (SCOPUS/ISI)

Moro, S., Cortez, Paulo & Rita, P. (2015). Using customer lifetime value and neural networks to improve the
prediction of bank deposit subscription in telemarketing campaigns. Neural Computing and Applications. 26 (1),
131-139, Ciéncia-lUL, Indexada (SCOPUS/ISI)

Guerreiro, J., Rita, P. & Trigueiros, D. (2015). Attention, emotions and cause-related marketing effectiveness.
European Journal of Marketing. 49 (11-12), 1728-1750, Ciéncia-IUL, Indexada (SCOPUS/ISI)

Moro, S., Cortez, P. & Rita, P. (2015). Business intelligence in banking: a literature analysis from 2002 to 2013
using text mining and latent Dirichlet allocation. Expert Systems with Applications. 42 (3), 1314-1324, Ciéncia-
IUL, Indexada (SCOPUS/ISI)

Borges, M. S., Rita, P. & Pagani, M. (2015). An exploratory study into the determinants of adoption of mobile TV
services: an integrated value perspective. International Journal of Electronic Business. 12 (1), 70-94, Ciéncia-lUL
, Indexada (SCOPUS)

Brochado, A., Rita, P. & Gameiro, C. (2015). Exploring backpackers' perceptions of the hostel service quality.
International Journal of Contemporary Hospitality Management. 27 (8), 1839-1855, Ciéncia-IUL, Indexada
(SCOoPuUsIISI)

Zeferino, E.C., Loureiro, S. M. C. & Rita, P. (2014). How visitors of luxury cruises perceive a tourist destination:
internal determinants, satisfaction and intention to return. Revista Turismo e Desenvolvimento. 21/22, 49-58,
Ciéncia-lUL

Moro, S., Cortez, P. & Rita, P. (2014). A data-driven approach to predict the success of bank telemarketing.
Decision Support Systems. 62, 22-31, Ciéncia-lUL, Indexada (SCOPUS/ISI)

Loureiro, S.M.C., Almeida, M. & Rita, P. (2013). The effect of atmospheric cues and involvement on pleasure
and relaxation: The spa hotel context. International Journal of Hospitality Management. 35, 35-43, Ciéncia-lUL,
Indexada (SCOPUS/ISI)

Angelo, L., Rita, P. & Esteves, F. (2013). Measuring store emotional experience through facial
electromyography and skin conductance. IIOAB Journal. 4 (3), 22-30, Ciéncia-lUL, Indexada (SCOPUS)

Ferreira, P., Rita, P., Rosa, P., Oliveira, J., Gamito, P., Santos, N....Sottomayor, C. (2011). Grabbing attention
while reading website pages: the influence of verbal emotional cues in advertising. Journal of Eye Tracking,
Visual Cognition and Emotion. 1 (1), 64-68, Ciéncia-lUL

Salazar, A., Costa, J. & Rita, P. (2010). A service quality evaluation scale for the hospitality sector: dimensions,
attributes and behavioural intentions. Worldwide Hospitality and Tourism Themes. 2 (4), 383-397, Ciéncia-IUL,
Indexada (SCOPUS)

Pires, G., Rita, P. & Stanton, J. (2010). Assessing relevancy of ICT driven consumer empowerment for
business. Global Business and Economics Anthology. 2 (1), 293-302, Ciéncia-lUL
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Antunes, J. & Rita, P. (2008). O marketing relacional como novo paradigma: uma andlise conceptual. Revista
Portuguesa e Brasileira de Gestao. 7 (2), 36-46, Ciéncia-IUL

Ueltschy, L., Laroche, M., Rita, P. & Bocaranda, C. (2008). A Pan-European approach to customer satisfaction:
an optimal strategy?. Multinational Business Review. 16 (3), 41-72, Ciéncia-lUL, Indexada (SCOPUS)

Antunes, J. & Rita, P. (2007). O marketing relacional e a fidelizacéo de clientes: estudo aplicado ao termalismo
portugués. Economia Global e Gestdo. 12 (2), 109-132, Ciéncia-lUL

Aguas, P., Rita, P. & Costa, J. (2006). Performance as a classification criterion of tourist origins and
destinations. Service Industries Journal. 26 (3), 329-343, Ciéncia-IUL, Indexada (SCOPUS/ISI)

Moutinho, L., Rita, P. & Li, S. (2006). Strategic diagnostics and management decision making: a hybrid
knowledge?based approach. Intelligent Systems in Accounting, Finance and Management. 14 (3), 129-155,
Ciéncia-lUL

Pires, G., Stanton, J. & Rita, P. (2006). The internet, consumer empowerment and marketing strategies.
European Journal of Marketing. 40 (9/10), 936-949, Ciéncia-lUL, Indexada (SCOPUS/ISI)

Fortesm N. & Rita, P. (2005). O e-mail ao servi¢go do marketing viral. Revista Portuguesa de Marketing. 9 (17),
51-60, Ciéncia-lUL

Antunes, J. & Rita, P. (2005). Os determinantes do marketing relacional na satisfacéo e fidelizacéo de clientes.
Economia Global e Gestdo. 10 (2), 111-134, Ciéncia-lUL

Rita, P. (2005). A publicidade na Internet: formatos, tendéncias e indicadores de performance. Economia Global
e Gestdo. 10 (1), 9-31, Ciéncia-lUL

Fortes, N. & Rita, P. (2005). O e-mail e o marketing de permissé@o. Revista Portuguesa e Brasileira de Gestdo. 4
(4), 50-65, Ciéncia-lUL

Paulo Aguas, Rita, P. & Costa, J. (2004). Fluxos turisticos internacionais: um estudo de segmentacéo. Revista
Turismo e Desenvolvimento. 1 (2), 79-87, Ciéncia-lUL

Fortes, N. & Rita, P. (2004). O e-mail como ferramenta de marketing. Uma reviséo da literatura. Economia
Global e Gestdo. 9 (3), 29-45, Ciéncia-IUL

Rita, P. (2001). A importancia do turismo "on-line". Revista Portuguesa de Gestdo. 16 (2), 20-29, Ciéncia-lUL

Aguas, P., Rita, P. & Costa, J. (2001). Segmentacéo de mercado: consideracdes. Dos Algarves: A
Multidisciplinary e-Journal. 8, 43-48, Ciéncia-lUL

Rita, P. (2001). Formacéao Turistica: Necessidades, Accdes, Metodologias. Revista do Instituto Nacional de
Formagao Turistica. 28-35, Ciéncia-IUL

Rita, P. (2000). Tourism in the European Union. International Journal of Contemporary Hospitality Management.
12 (7), 434-436, Ciéncia-lUL, Indexada (SCOPUS)

Aguas, P., Costa, J. & Rita, P. (2000). A tourist market portfolio for Portugal. International Journal of
Contemporary Hospitality Management. 12 (7), 394-401, Ciéncia-IUL, Indexada (SCOPUS)

Costa, J., Aguas, P. & Rita, P. (2000). Aspectos socioculturais do planeamento e desenvolvimento do turismo.
Antropolégicas. 4, 225-242, Ciéncia-1UL

Rita, P. (2000). Marketing, Internet et Services en Ligne: une application a I'industrie du tourisme.
Communication et management. Revue internationale des sciences commerciales. 4, 32-40, Ciéncia-lUL

Rita, P. (1998). Turismo: formacao universitaria e mercado de trabalho. Territérios Alternativos. 1, 171-180,
Ciéncia-lUL

Rita, P. (1996). Tourex: desenvolvimento de um sistema pericial para marketing turistico. Revista Portuguesa
de Marketing. 1 (2), 11-27, Ciéncia-1UL

Rita, P. (1995). Estratégias de marketing para turismo internacional. Revista Portuguesa de Gestéo. 2-3, 69-81,
Ciéncia-lUL

Rita, P. (1995). O turismo em perspectiva: caracterizacéo e tendéncias do mercado internacional. Revista
Portuguesa de Gestao. 2-3, 7-18, Ciéncia-lUL

Rita, P. & Moutinho, L. (1994). An expert system for promotion budget allocation to international markets.
Journal of International Consumer Marketing. 6 (3-4), 101-121, Ciéncia-lUL

Rita, P. & Moutinho, L. (1994). An expert system for national tourist offices. Annals of Tourism Research. 21 (1),
143-145, Ciéncia-lUL, Indexada (SCOPUS/ISI)
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